


L et me introduwce

MY SELFE

Hello! I'm Anna, a passionate content creator
and social media manager dedicated to helping
individuals and businesses thrive in the dynamic
digital landscape. With a background in
strategic planning and a keen eye for engaging
content, | specialise in crafting compelling
narratives that resonate with audiences across

various p|atforms.

With a relentless drive for innovation and a deep
understanding of audience behavior, | strive to
exceed expectations and deliver unparalleled
value to every project | wundertake. Let's
collaborate and elevate your brand's presence in

the digital sphere together.
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j%ﬂmission

My mission is clear: | want to take your
brand to the next level. Whether you
need captivating content creation,
personalised strategy and advice,
attention-grabbing video edits,
comprehensive social media
management, or a complete rebrand, I'm
here to support you every step of the
way.

Let's collaborate to turn your vision into
reality and propel your brand to new
heights of success in the digital world.

GET INTOUCH Y
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As a social media manager, my aspirational
goals revolve around pioneering innovative
strategies, staying abreast of industry
trends, and forging enduring partnerships
with clients to fuel unparalleled digital
growth. My vision is to cultivate a dynamic
and vibrant online community for clients,
one that fosters meaningful connections and
drives sustained engagement. Embracing
adaptability, | am committed to continuously
evolving alongside the ever-changing social
media landscape, ensuring that my clients
remain ahead of the curve and poised for
long-term success.
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100 %
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“ COMMENT

University strikes have stolen my degre
future prospects

Being lumbered with student delt without graduating is not a Fir exchange]

ANNA MUGOVERN
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aving a university education is zold to secondary school leavers as an invalu,
that will stay with them for the rest of their lives...




Anna McGovern & @Anna... - 28/05/2024
¥ Trans activists are trying to drown out thg
voices of women at @ ThePosieParker's

#LetWomenSpeak event.

They do not care about anything but
themselves. All they want to do is perpet
dangerous gender ideology that strips aw|
women's rights.

We aren't going anywhere!
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news, broadcasters

Is this the future of news? "You can hear us and

18.5K
Twitter
followers

Anna McGovern & @Anna... - 10/05/2023

¥ Young people are being ideologically

captured to subscribe to woke narratives
from their teachers, peers and by social
media.

If you question the madness - you are met
with a barrage of abuse.

Keep saying no. Speak your mind.
That is the only way to push back.

@NewCultureForum
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Anna McGovern & @Anna...- 29/08/2023
Defining a woman as an adult human femal
an cost you your entire livelihood.

et those that support gender ideology
bropaganda that strips women of their righ
bre celebrated for their views.

rasing us women is not the answer. Who i

standing up for us?
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This is why English and
Maths should NOT be
compulsory study until

HISH DERATE |
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Let students make
choices that cultivate

D 20 I](|eir talents

Anna McGovern 1a

. | have not had a single normal year at

university.

| spent over 40K for three years of an
education populated with lockdowns, stril
& marking boycotts - only to graduate wit
blank envelope and a letter of apology.

It is criminal that universities can get awa
with this.
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» ANNA MCGOVERN | POLITICAL COMMENTATOR
STRIKES RUIN LIVES
UNIVERSITY STRIKES HAVE STOLEN MY DEGREE AND MY FU
J | SATURDAY NIGHT TALKAWAY
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As the Head of Distribution for Aussie Wire, |
embarked on
their
brand awareness,

a transformative journey to

enhance fanbase, engagement, and

positioning them as a

leading Conservative news podcast in
Australia. Upon assessment, several challenges
emerged, including limited reach, stagnant
growth, and minimal audience engagement. To
address these issues, a multifaceted strategy
was implemented, combining data-driven

insights with creative content initiatives.

Challenges:

l.Limited Reach: Aussie Wire struggled to
expand its reach beyond its existing
audience base.

2.Stagnant Growth: The podcast faced a
plateau in growth, failing to attract new
listeners or subscribers.

3.Minimal Engagement: Despite producing
high-quality content, the level of audience

affecting

engagement remained low,

overall brand visibility and influence.

Strategies Implemented:

1.

5.

6.

.Eye-Catching

Conducted
research to understand the preferences, interests, and

Audience Analysis: in-depth audience

demographics of the target audience.

.Content Optimisation: Revamped content strategy to

align with audience preferences, focusing on timely,
relevant, and engaging topics.
Templates and Visual Content:
Created visually appealing templates and high-quality
graphics to enhance brand identity and attract

auvdience attention on social media platforms.

.Collaborations and Partnerships: Formed strategic

partnerships with public figures, thought leaders, and
like-minded
credibility.

Data-Driven Decision Making: Utilised analytics tools

amplify reach and

organisations to

to track performance metrics, identify trends, and
optimise content strategies in real-time.

Community Engagement: Actively engaged with the
auvdience through interactive features, Locals (our
responding to

premium subscriber platform), and

comments to foster a sense of community and

connection.
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1.Significant Increase in Fanbase: Aussie Wire experienced a
notable surge in fanbase, with a marked increase in podcast
subscribers and social media followers.

2.Enhanced Engagement: The implementation of interactive
features and community engagement initiatives resulted in a
substantial rise in audience interaction, inc|uding comments,
shdres, and likes.

3.Improved Brand Awareness: Aussie Wire's presence in the
conservative news |dndscc1pe was solidified, with heightened
brand visibility and recognition across various platforms.

Feedback

testimonials from satisfied listeners and followers, praising the

4.Positive and Testimonials: Received glowing

podcast for its informative content, engaging de|ivery, and
community-oriented approach.
5.0ver 1 Million Impressions: Achieved an impressive milestone of
over 1 million impressions within a span of three months,
high|ighting the widespread reach and impact of Aussie Wire's

social media initiatives.
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delay arrival,
head home

%k Awareness S5

1.2k 1.03m

A +19,300% vs Jun08-0ct 31 A +4,139% vs Jun 08-0ct 31

2 Followers Posts

19.8k

A +362% vsJun 08-0ct 31

{5 Engagement

88.2k

A +2,222% vs Jun 08-Oct 31

Impressions

A +4,894% vs Jun 08-Oct 31

Audience growth

Number of net followers gained during the selected period

20k

19k

18k

17k

16k
13. Nov 27. Nov 11. Dec 25. Dec & Jan 22, Jan 5. Feb 19. Feb 4. Mar 18. Mar

- Followers






CONTENT SOCIAL MEDIA SOCIAL MEDIA COMPREHENSIVE EDITING

CREATION MANAGEMENT AUDIT ANALYTICS
VIRTUAL CRISIS
TV, RADIO AND WRITING
PODCAST CONSULTANCY ASSISTANCE MANAGEMENT &,

RESPONSE

Prices may very depending on the specific needs and requirements of the client.

| am able to facilitate individually tailored acka%es, long and short term agreements,
one-time projects and bookings.

Please get in touch with what you are looking for.
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ROCHESTER 0800 112

Wellal‘d INDEPENDENT COLLEGE






https://www.instagram.com/anna.mcgovern/
https://twitter.com/AnnaMcGovernUK
https://www.linkedin.com/in/annacmcgovern/
http://annamcgovern.com/

